[bookmark: _Toc172107496]Table 1.7.1 Which digital marketing platforms has your institution used with paid advertising in the past three years? LinkedIn

	
	No Answer
	Yes
	No

	Entire sample
	0.00%
	59.68%
	40.32%




[bookmark: _Toc172107497]Table 1.7.2 Which digital marketing platforms has your institution used with paid advertising in the past three years? LinkedIn Broken out by tuition, $

	Tuition, $
	Yes
	No

	Less than $8,000
	60.00%
	40.00%

	$8,000+ - $15,000
	56.25%
	43.75%

	$15,000+ - $40,000
	50.00%
	50.00%

	More than $40,000
	76.92%
	23.08%




[bookmark: _Toc172107498]Table 1.7.3 Which digital marketing platforms has your institution used with paid advertising in the past three years? LinkedIn Broken out by enrollment

	Enrollment
	Yes
	No

	Less than 1,300
	50.00%
	50.00%

	1,300+ - 5,000
	50.00%
	50.00%

	5,000+ - 22,000
	68.75%
	31.25%

	More than 22,000
	71.43%
	28.57%






[bookmark: _Toc172107499]Table 1.7.4 Which digital marketing platforms has your institution used with paid advertising in the past three years? LinkedIn Broken out by type of college or Carnegie Class

	Type of college or Carnegie Class
	Yes
	No

	Community College
	33.33%
	66.67%

	4-Year College
	50.00%
	50.00%

	MA/PHD Granting College
	66.67%
	33.33%

	Research University
	77.78%
	22.22%




[bookmark: _Toc172107500]Table 1.7.5 Which digital marketing platforms has your institution used with paid advertising in the past three years? LinkedIn Broken out by public or private college 

	Public or private college 
	Yes
	No

	Public
	56.76%
	43.24%

	Private
	64.00%
	36.00%




[bookmark: _Toc172107501]Table 1.7.6 Which digital marketing platforms has your institution used with paid advertising in the past three years? LinkedIn Broken out by age of respondent

	Age of respondent
	Yes
	No

	Under 35
	66.67%
	33.33%

	35-44
	50.00%
	50.00%

	45-55
	78.95%
	21.05%

	Over 55
	41.18%
	58.82%




[bookmark: _Toc172107502]Table 1.7.7 Which digital marketing platforms has your institution used with paid advertising in the past three years? LinkedIn Broken out by gender of respondent

	Gender of respondent
	Yes
	No

	Male
	45.45%
	54.55%

	Female
	67.50%
	32.50%






