[bookmark: _Toc458610821]Table 3.1 How many total online college fairs has the college participated in the past year?  (Count each day of participation as an individual fair so that if your college participated in a fair every Thursday for 20 weeks with company x you would count this as 20 fairs).

	
	Mean
	Median
	Minimum
	Maximum

	Entire sample
	3.37
	1.00
	0.00
	21.00




[bookmark: _Toc458610822]Table 3.2 How many total online college fairs has the college participated in the past year?  (Count each day of participation as an individual fair so that if your college participated in a fair every Thursday for 20 weeks with company x you would count this as 20 fairs). Broken out for public and private colleges

	Is your institution a public or private college?
	Mean
	Median
	Minimum
	Maximum

	Public
	3.70
	2.00
	0.00
	15.00

	Private
	3.00
	1.00
	0.00
	21.00




[bookmark: _Toc458610823]
Table 3.3 How many total online college fairs has the college participated in the past year?  (Count each day of participation as an individual fair so that if your college participated in a fair every Thursday for 20 weeks with company x you would count this as 20 fairs). Broken out by Carnegie class or type of college

	Carnegie class or type of college
	Mean
	Median
	Minimum
	Maximum

	Community College and 4-year College
	2.38
	0.50
	0.00
	15.00

	MA or PHD Granting Institution
	6.00
	2.00
	1.00
	21.00

	Research University
	2.50
	1.00
	0.00
	10.00




[bookmark: _Toc458610824]Table 3.4 How many total online college fairs has the college participated in the past year?  (Count each day of participation as an individual fair so that if your college participated in a fair every Thursday for 20 weeks with company x you would count this as 20 fairs). Broken out by Enrollment

	Enrollment
	Mean
	Median
	Minimum
	Maximum

	Less than 3000
	1.40
	1.00
	0.00
	5.00

	3000 - 9000
	6.00
	1.50
	0.00
	21.00

	9000+ -19000
	1.33
	1.00
	1.00
	2.00

	More than 19000
	6.25
	5.00
	0.00
	15.00




[bookmark: _Toc458610825]Table 3.5 How many total online college fairs has the college participated in the past year?  (Count each day of participation as an individual fair so that if your college participated in a fair every Thursday for 20 weeks with company x you would count this as 20 fairs). Broken out by Annual tuition, $

	Annual tuition, $
	Mean
	Median
	Minimum
	Maximum

	Less than 11000
	3.00
	1.50
	0.00
	10.00

	11000 - 26000
	4.25
	1.00
	0.00
	15.00

	26000+ - 40000
	0.75
	1.00
	0.00
	1.00

	More than 40000
	5.20
	1.00
	1.00
	21.00



[bookmark: _Toc458610881]Table 7.7.1 Rate online college fairs as a marketing vehicle to reach transfer students.

	 
	No Answer
	Not generally an effective marketing vehicle
	Occasionally effective but not as much as alternative marketing tools
	Generally as effective as most other marketing tools that we could spend money on
	Generally more effective than alternative marketing tools to reach this audience
	One of the most if not the most effective tool to reach this market

	Entire sample
	39.13%
	17.39%
	17.39%
	17.39%
	0.00%
	8.70%




[bookmark: _Toc458610882]Table 7.7.2 Rate online college fairs as a marketing vehicle to reach transfer students. Broken out for public and private colleges

	Is your institution a public or private college?
	No Answer
	Not generally an effective marketing vehicle
	Occasionally effective but not as much as alternative marketing tools
	Generally as effective as most other marketing tools that we could spend money on
	Generally more effective than alternative marketing tools to reach this audience
	One of the most if not the most effective tool to reach this market

	Public
	41.67%
	16.67%
	25.00%
	16.67%
	0.00%
	0.00%

	Private
	36.36%
	18.18%
	9.09%
	18.18%
	0.00%
	18.18%




[bookmark: _Toc458610883]
Table 7.7.3 Rate online college fairs as a marketing vehicle to reach transfer students. Broken out by Carnegie class or type of college

	Carnegie class or type of college
	No Answer
	Not generally an effective marketing vehicle
	Occasionally effective but not as much as alternative marketing tools
	Generally as effective as most other marketing tools that we could spend money on
	Generally more effective than alternative marketing tools to reach this audience
	One of the most if not the most effective tool to reach this market

	Community College and 4-year College
	30.00%
	0.00%
	30.00%
	30.00%
	0.00%
	10.00%

	MA or PHD Granting Institution
	50.00%
	33.33%
	0.00%
	0.00%
	0.00%
	16.67%

	Research University
	42.86%
	28.57%
	14.29%
	14.29%
	0.00%
	0.00%




[bookmark: _Toc458610884]Table 7.7.4 Rate online college fairs as a marketing vehicle to reach transfer students. Broken out by Enrollment

	Enrollment
	No Answer
	Not generally an effective marketing vehicle
	Occasionally effective but not as much as alternative marketing tools
	Generally as effective as most other marketing tools that we could spend money on
	Generally more effective than alternative marketing tools to reach this audience
	One of the most if not the most effective tool to reach this market

	Less than 3000
	50.00%
	16.67%
	0.00%
	16.67%
	0.00%
	16.67%

	3000 - 9000
	20.00%
	20.00%
	40.00%
	20.00%
	0.00%
	0.00%

	9000+ -19000
	33.33%
	16.67%
	0.00%
	33.33%
	0.00%
	16.67%

	More than 19000
	50.00%
	16.67%
	33.33%
	0.00%
	0.00%
	0.00%




[bookmark: _Toc458610885]Table 7.7.5 Rate online college fairs as a marketing vehicle to reach transfer students. Broken out by Annual tuition, $

	Annual tuition, $
	No Answer
	Not generally an effective marketing vehicle
	Occasionally effective but not as much as alternative marketing tools
	Generally as effective as most other marketing tools that we could spend money on
	Generally more effective than alternative marketing tools to reach this audience
	One of the most if not the most effective tool to reach this market

	Less than 11000
	33.33%
	16.67%
	16.67%
	33.33%
	0.00%
	0.00%

	11000 - 26000
	20.00%
	20.00%
	40.00%
	0.00%
	0.00%
	20.00%

	26000+ - 40000
	66.67%
	0.00%
	0.00%
	16.67%
	0.00%
	16.67%

	More than 40000
	33.33%
	33.33%
	16.67%
	16.67%
	0.00%
	0.00%
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